
 
Communications Contractor 
Request for Qualifications 

 
The Nature Based Education Consortium (NBEC - www.nbeconsortium.com) is seeking to hire a 
Communications Contractor to help implement outreach and marketing strategies 1) to help 
build the communication pathways and increase communication within the Consortium to 
facilitate and strengthen understanding and collaboration; 2) to increase visibility and to 
support NBEC initiatives. We are seeking someone with excellent writing skills, experience 
working with the press, social media (e.g. Facebook, Instagram), Wordpress/Wix websites, and 
MailChimp email. The ideal candidate will be able to work effectively with a team of non-profit 
staff and volunteers from NBEC task forces. 
 
To be considered, please send a cover letter that indicates your hourly rate, a resume, and 
contact information for three recent and relevant references to 
nbroaddus@nbeconsortium.com by 5:00 pm Friday, December 11, 2020. Please also include a 
single PDF file with sample(s) of or links to your recent communications work. No calls please. 
 
Organizational Background: 
In the past three years a diverse group of Maine organizations has converged around a shared 
vision of deepening youth connections to nature and community through learning, service, and 
leadership. This group is called the Nature Based Education Consortium (NBEC). The Consortium 
has a steering committee and the following task forces: Municipal Advocacy, Climate Education, 
and Communications. 
 
The Consortium has developed a shared vision: “In twenty years, Maine is known as a place 
where our schools and other means for educating young people are key elements in vibrant 
communities connected to the natural landscapes of Maine - the lands, waterways, and ocean. 
Maine students understand the connection between their health and the health of the natural 
world. They are civically engaged members of their communities, towns and regions.” 
 
We are working to: 

- Create sustainable, statewide funding for outdoor learning for all Maine youth; 
- Communicate the impact of outdoor learning to the development of youth, their 

communities, and the State of Maine; 
- Generate support for outdoor learning, and for the schools, organizations, and 

communities that are deeply embedded in this work. 
 
To learn more, visit www.nbeconsotrium.com 
 

http://www.nbeconsortium.com/
mailto:nbroaddus@nbeconsortium.com
http://www.nbeconsotrium.com/


Scope of Work: 
Develop and coordinate communications for the Nature Based Education Consortium including: 
▪ Work cooperatively with NBEC Communications task force to develop and implement 

storytelling outreach and marketing strategies including the development of a calendar 
of postings and updates for each communication platform (website, Instagram, 
Facebook, consortium partner sharing, press). 

o Lead NBEC website updates to include new initiatives and manage NBEC website 
maintenance to ensure all content is current;  

o Develop social media and e-newsletter content and coordinate with consortium 
partners to amplify outreach; 

o Lead the development of stories for newsletter articles and press releases and 
solicit news/press coverage; 

o Establish and/or maintain Instagram and Facebook sites for NBEC; 
▪ Manage coordination among network partners to elevate storytelling. 
▪ Coordinate communication within the consortium – monthly updates on work of task 

forces, opportunities for involvement/input, etc. 
▪ Develop additional publications and/or presentation materials, as needed; and 
▪ Coordinate collection of visual assets and associated permissions. 

 
 
Time Frame, Hours and Compensation: 
The initial contract will be for 6 months beginning in December 2020 and, may be 
extended based on satisfactory performance, consortium priorities, and availability of funding. 
The rate will be commensurate with experience. Expected hours during the initial contract 
period will average 20 hours per week. 
 
Qualifications: 
▪ Excellent writing skills; 
▪ Experience working with the media and marketing/public relations; 
▪ Experience developing content for a variety of social media platforms (e.g., Facebook, 

Instagram, etc.); 
▪ Hands-on experience working with websites and e-news platforms (e.g. Mailchimp); 
▪ Strong organizational skills; and 
▪ Ability to work both independently and collaboratively with staff and volunteers. 
 
Also desirable: 
▪ Graphic design skills; and 
▪ Photography skills, experience and equipment. 

 


